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ABSTRACT

Entrepreneurship is becoming a very relevant instrument to promote economic growth and
development in different regional and national economies. However, social scientists have not still agreed
on the determinants of the decision to become an entrepreneur. Therefore, there is some concern that
policies may not be sufficiently efficient in achieving this objective.

From a psychological point of view, the intention to become an entrepreneur has been described
as the single best predictor of actual behaviour. Hence, some studies have started to analyse the
entrepreneurial intention and its determinants but however, methodol ogies and research instruments used
so far differ widely. Then, the availability of a validated instrument to measure abilities, attitudes and
intentions towards entrepreneurship could be of much help.

In this paper, we use an Entrepreneuria Intention Questionnaire (EIQ), which has been recently
validated, to measure entrepreneurial intentions in a sample of students from two different Spanish
universities. After a brief description of the characteristics of the EIQ, most important results are
discussed. Additionally, we pay attention to the influence of different personal and family variables on
entrepreneurial intention and its antecedents.
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Factors affecting entrepreneurial intention levels

1. Introduction

Economic development of a territory could be understood as the process of growth
in average production per capita, maintained in the long term. In this sense, it is the
consequence of the introduction by enterprises of -mainly technicad and organizationd-
innovetions that dlow productivity incresses. These, in turn, hep improve the
retribution of factors used in the production process.

The entrepreneur, therefore, is the main responsible for eonomic development, as it
is understood nowadays. Most authoritative conceptions about the entrepreneur's figure
(Knight, 1921; Shumpeter, 1934; Kirzner, 1998) dress hisher promoter role in the
economy, above and beyond other more extended roles as manager and property owner.
This economic function of entrepreneurs dlows us to highlight thelr important role as
development agents. According to it, entrepreneurs are responsible for the promotion of
enterprisess and busnesses, they infuse dynamism in economic adtivity within ther
territory; manage organizational and technica change and dso promote the innovation

and learning culture on such environment.

Territories with higher increases on entrepreneurid initiative indexes tend to show a
greater fal in unemployment levels (Audretsch, 2002). However, the entrepreneuria
resource is scarce. In 2001, less than 10 percent of the OECD adult population was
garting a new venture (Nolan, 2003). Therefore, a consderable agreement exists about
the importance of promoting entrepreneurship to simulate economic development and

employmen.

Entrepreneurship is an atitude that reflects an individud’'s motivation and capacity
to identify an opportunity and to pursue it, in order to produce new vaue or economic
success (European Commission, 2003, p. 5). This attitude is crucid for competitiveness,
because new entrepreneurid initiatives raise the territory’s productivity -increasing

competitive pressure- and encourage innovation.



In this sense, backward regions as Anddusa tend to have a low levd of firm
creation rates and entrepreneurid activity (Westdl et d., 2000), dthough it needs not be
aways the case (Nolan, 2003). If the entrepreneur is a development agent, as it seems,
the Anddugan studion of reative backwardness might be a consequence of the low
propengty of their people to be entrepreneurs. As Rodriguez-Pose (1998) affirms, some
territories create inditutions that favour economic development, while those built by
other territories limit it. Perhgps Andausian peopl€s attitudes -as an economic

inditution do not favour firm creation and economic development.

We address theses issues in this paper. Our main objective focuses on the analyss of
entrepreneurid  attitudes and intentions of Andalusan universty dudents In particular,
we have concentrated our andyss in Seville, the largest metropolitan area in the region.
We use intention models as the basis for research, and test hem with a representative

sample of universty students.

This paper has been dructured in five parts. After this introduction, the second
section presents the entrepreneurid  intention modd  gpplied in the sudy. The third
section describes the Entrepreneurid  Intention Questionnaire used in the empirica
andyss. The fourth pat anayses the results obtained. Findly, the paper ends with
some conclusions about the empirica work and itsimplications.

2. Entrepreneurial intention model

In this section, we focus a the decison to become an entrepreneur. In this iespect,
methodologies used have been changing dong the years (Lifidn & Rodriguez, 2004). In
the beginning, many authors looked for the existence of certain persondity features or
trats that could be associated with the entrepreneuria activity (McCldlad, 1961).
Later on, other works have been caried out remarking the importance of different
characterigtics such as age, gender, origin, religion, level of studies, labour experience,
etc. (Reynolds et d., 1994; Storey, 1994), which are usudly cdled “demographic’
vaiables (Robinson et d., 1991). Both lines of andyss have dlowed the identification
of dgnificant relationships among certain trats or demographic characterigics of the



individud, and the fulfilment of entrepreneurid behaviours. However, the predictive
capacity has been very limited (Reynolds, 1997). On the theoreticd sde, many authors
have criticized those approaches (Ajzen, 1991; Shapero & Sokol, 1982; Gartner, 1989;
Santos, 2001; Veciana et d., 2000), so much for their methodologca and conceptud
limitations as for their low explanatory capacity.

From a third perspective, snce the decison to become an entrepreneur may be
plausbly consdered as voluntary and conscious (Krueger et d., 2000), it seems
reesonable to andyze how that decison is taken. In this sense, the entrepreneurid
intention would be a previous and deerminant eement towards performing
entrepreneurid  behaviours (Fayolle & Gallly, 2004; Kolvereid, 1996). In turn, the
intention of carrying out a given behaviour will depend on the person's attitudes towards
that behaviour (Ajzen, 1991). More favourable attitudes would make more feasible the
intention of carying it out, and the other way round. In this sense this “dtitude
approach” would be preferable to those used traditiondly in the andyds of the
entrepreneur, such as the traits or the demographic approaches (Robinson et a., 1991;
Krueger et d., 2000). Thus, attitudes would measure the extent to which an individud
vaues postively or negatively some behaviour (Lifian, 2004).

In this paper, two contributions will be specidly conddered as a reference, due to
ther influence on other recent works In the firg place, the theory of the
“entrepreneurid  event” (Shapero & Sokol, 1982) and, secondly, the much more highly
dructured theory of “planned behaviour” (Ajzen, 1991). Both models present a high
leve of mutud compatibility (Krueger et d., 2000). Therefore, our work is based on an
integration of both.

The theory of the entrepreneurid event consders firm crestion as the result of the
interaction among contextud factors, which would act through ther influence on the
individud's perceptions. The condderation of the entrepreneurid option would take
place as a consequence of some external change -a precipitating event- (Peterman &
Kennedy, 2003). People’s answers to that extend event will depend on ther
perceptions about the available dternatives. There are two basic kinds of perceptions:



- Perceived desirability refers to the degree to which he/she feds attraction for a

given behaviour (to become an entrepreneur).

- Perceived feasihility is defined as the degree to which people consder themsdves
persondly able to carry out certain behaviour. The presence of role models, mentors
or patners would be a decisve dement in edablishing the individud's
entrepreneurid feashility leve.

In turn, both types of perceptions are determined by cultural and socid factors,
through their influence on the individud's vaues system (Shepero & Sokol, 1982).
Therefore, external circumgtances would not determine firm-cregtion behaviours
directly, but rather they would be the result of the (conscious or unconscious) andyss
caried out by the person about the desirability and feasbility of the different possible
dternatives in that Stuation.

Along the same line but much more detaled, Ajzen (1991) develops a
psychologicad modd of “planned behaviour”. It is a theory that may be applied to nearly
dl voluntary behaviours and it provides quite good results in vey diverse fidds
including the choice of professond career (Ajzen, 2001; Kolvereid, 1996). According
to it, a narrow rdationship would exist between the intention to be an entrepreneur, and
its effective peformance. Intention becomes the fundamental eement towards
explaning behaviour. It indicates the effort that the person will make to carry out that
entrepreneurid  behaviour  (Lifidn, 2004). And so, it captures the three motivationa
factors that influence behaviour, which are the following (Ajzen, 1991):

- Perceived behavioural control would be defined as the perception of the easiness or
difficulty in the fulfilment of the behaviour of interest (becoming an entrepreneur).
It is, therefore, a concept quite Smilar to perceived sdf-efficacy (Bandura, 1997). In
the same way, it is dso very amila to Shgpero & Sokol (1982)'s vison about
perceved feashility. In dl three indances, the important thing is the sense of
capacity regarding the fulfilment of firm creation behaviours.

- Attitude towards the behaviour refers to the degree to which the individua holds a
positive or negative persond vauation about being an entrepreneur.



- Perceived social norms would measure the percelved socid pressure to carry out -or

not to carry out- that entrepreneuria behaviour.

These three dements would conditute the explanatory variables of intention. Their
relative contribution to the configuration of intention is not established in the modd, as
it may change from case to case. In particular, in the sixteen empirical works analyzed
by Ajzen (1991), subjective norms tended to contribute very weekly to the intention of
carying out different behaviours. Findly, the modd assumes the exigence of

interactions among the three explanatory eements.

If we compare these explanatory variables with those considered by Shapero &
Sokol (1982), we can see that perceived feashility -as it has been mentioned above-
corresponds quite well with perceived behaviourd control. On the other hand, the
willingness to cary out entrepreneurial behaviours (perceived desrability) could be
understood as composed by the persond attitude and perceived socid norms. In this
sense, it may be remembered that Shapero & Sokol (1982) considered desirability as a
result of socia and culturd influences

Figurel
Entrepreneurial intention model

Entrepreneurial
Knowledge

! Perceived Desirability

| Personal Attitude

- Perceived Social Norms

.................................

Perceived Feasibility
(self-efficacy)

Source: Lifian (2004: 15), Figure 2.



Additiondly, as shown in Fgure 1, a grester knowledge of the entrepreneurid
environment  will  surdy contribute to more redidic perceptions about the
entrepreneuria  activity and would help identify adequate role modds. This latter
eement would have an influence on perceived feasbility and possbly on desirability as
wel (Scherer et a., 1991). In generd, greater knowledge will aso directly provide a
greater awareness about the existence of that professona career option, and will make

the intention to become an entrepreneur more credible.

3. Development of the Entrepreneurial Intention Questionnaire (EIQ)

In this paper, we have used the entrepreneurid intention modd developed above as
the bass for andysng which factors may have a rdevant effect on entrepreneurid
intentiors. In paticular, last year undergraduate students of Business Sciences and
Economics in the two exigent universties of Seville i.e Universty of Seville and
Pablo de Olavide Universty, have been studied. In a first stage of this research project,
we used a preiminary verson of a questionnaire, which contained mosly yesno
questions or items with four maximum different response options (Lifian & Rodriguez,
2004). Resaults were clearly encouraging and tended to support the entrepreneurid
intention model developed above. However, the robustness of the results were not as
desired.

For those reasons, a second verson of the questionnaire was developed, specificaly
desgned to dlow for a full vdidaion of the questionnaire. The detailed process of
congruction and vaidation of the Entrepreneurid Intention Questionnaire (EIQ) has
been explained by Lifidn (2005). The firs verson was used & the badis for this EIQ, but
it has been carefully cross-checked fdlowing Kolvereid (1996), Krueger et a. (2000)
and Veciana et a. (2000). Along the whole condruction and design process, Ajzen's
(1991, 2001, 2002) work has been carefully revised to solve any discrepancies.

Whenever possble, items have been built as 7-point likert-type scales. In paticular,
this has been true for the part of the EIQ measuring those latent variables that are crucid

" The Entrepreneurial Intention Questionnaire is available from the authors upon request.



for the entrepreneuria intertion model (see Figure 1): i.e, entrepreneurial knowledge,
persond attraction, socid norms, sdf-efficacy and intention. The EIQ has been divided
in ten sections. Sections two to Sx corresponds with the eements in the entrepreneurid
intention modd and they include only one yes/no question for comparison purposes,
which is the fodlowing. “Have you ever serioudy conddered becoming an
entrepreneur?’ as amilar items like this one this have been dready used by Krueger et
a (2000), Veciana et d. (2000) and others, its indudon in the EIQ would dlow
establishing comparisons.

Beddes, in section two we have adso asked interviewees to rate their knowledge of
entrepreneurs and their perceptions about how good those entrepreneurs are. As Scherer
et d. (1991) pointed out, having access to role models is one key dement in explaining
entrepreneurship. However, they consder that knowledge done is not enough. It has to
be completed with the evdluation made about how successful those entrepreneurs are. In
this paper, interviewees evauaions of their role modds have been included in the
andyss together with demographic vaiables in order to explain ther effects on the
entrepreneurid intention modd.

The firg (education and experience) and ninth (persond data) sections ask for
demographic variables that should not affect intention directly, but could be very ussful
in identifying their effect on perceived control, attitudes, socia norms, and knowledge.
In this paper, these demographic variables will be dso taken into account in the modd
regarding results.

The quedionnare aso includes a seventh section centred on  entrepreneuria
objectives. Its purpose is to andyse students concept of “success’ and the importance
they ascribe to busness development and growth. Guzman & Santos (2001) defined
entrepreneurid  qudity as the behaviours performed to develop the firm and make it

dynamic. This section tries to measure the intention to perform such behaviours.

The aeghth section asked about participation in entrepreneurship education courses
and the extent to which they have helped to increase entrepreneurid intention of
interviewees, or any of the antecedents of intention. Finaly, in section ten, we asked
sudents to voluntarily provide contact data so as they may be studied again in the next



future. This follow-up will hopefully dlow for an andyss of the intentionbehaviour
relaionship.

4. Resaults

Empiricd andysis is supported by a sample of 354 last-year course undergraduate
dudents from Business Sciences and Economics, a both two public universties in
Seville (Spain). Mogt of them correspond to the Universty of Seville and the rest to

Pablo de Olavide University, which presently does not include the Economics degree.

There are two main reasons why such a sample may be sdected. Firdly, last-year
sudents are about to face their professond career choice and secondly, these students
bedong to the empirically highest entrepreneurid inclination segment of the population,
according to Reynolds et a. (2002). That is, those individuals between 25 and 34 years
old with high levd of education tend to show a grester propendty towards
entrepreneurship.

Business Sciences students represent 69.21% and the rest corresponds to Economics
degree. Pablo de Olavide Univerdty provides only 31 sudents whereas the Univerdty
of Seville, 323. This is because the former universty was founded just eight years ago
and it is dill rdatively smdl. 55% of the interviewees are femde, while the average @e
iS23.7 years old.

Factor-Regression procedure (FR procedure)

The empiricd procedure developed in this paper can be defined as a mixture of
factor andyss and regresson. SPSS is the datigticd software used for factor andyss
and Econometric Views for regressions. The first step conssts of carrying out a factor
andysst with the am of didinguishing dl different fectors influencing entrepreneuria
intention (excluding education, experience and persond data). Then, a regresson
andyds is edimaed incuding the entrepreneurid intention factor as the explaned

T According to Pardo & Ruiz (2002), factor analysis has been carried out using the main axes
factorization method for extraction and the regression method for estimating the values for each factor,
with a promax rotation.



variable and the rest of factors as explanatory variables. The regresson is tested to
solve, if that would be the case, heteroscedadticity, multicollinearity and autocorrelation

problems.

As a reault, some of the explanatory variables may not be dgnificant a a 95%
confidence leve, so they would be removed from the mode. Once the regresson model
is adjusted, the underlying questions of the remaining factors are again included in a
second step factor anadlyss, where a new grouped factors verson is provided. Once

more, these factors are related through a new regresson modd, and so on.

Hence, the find result would be a modd which can explain how certan factors may
influence the entrepreneurid intention. However, as different measures have been used
to evduate each antecedent of intention, and some additiond variables have dso been
included (especidly those related to entrepreneurid objectives), there is arisk of finding
factors with no easy interpretation Nevertheless, as it is shown later, these factors are
fortunately found to be closely related to the theoretical ones (see Figure 1).

Our point of depature is the following different festures in which the EIQ is
organized:

(8 Entrepreneurid knowledge (11 items in 3 groups).
(b) Persond attitude (11 items in 3 groups).

(c) Perceaived socid norms (11 itemsin 3 groups).

(d) Perceived feashility (12 items in 2 groups).

() Entrepreneurid intention (7 items in 2 groups).

() Objectives (17 itemsin 4 groups).

The firg factor anayss is performed with just 313 individuas due to non-answered
questions. It yields up to 19 different factors (see Table 1). It is interesting to remark the
negdivity of the three following factors growth as a key feature for success, preference
for remunerative jobs and persond dtitude to entrepreneurship. That is, individuas with
high entrepreneurid intention do not redly think about growth as a key feature for
success, do not prefer remunerative jobs, and do not have much attraction for being
entrepreneur. This later relationship is againgt our a priori expectations. Perhaps, other



reasons different from ther persond view of the advantages and disadvantages of
entrepreneurship may explain the entrepreneuria  intention. For indance, other factors
as the perceived feashility or the perceived sociad norms, among others, are postively
related with an entrepreneurid behaviour. The determination coefficient of the mode is
0.538.

Tablel
Factors Sgnof
Coeffident
Entrepreneurial intention (explained)
Per ceived feasibility " Positive
Knowledge of support measures -
Foreign trade and innovation -
Per ceived social norms’ Positive
Growth asa key feature for success Negdive
Friends approval for entrepreneurship’ Positive
L eader ship, communications and professional contacts -
Friendsvaluation of entrepreneurship -
Social approval and turnoversaskey featuresfor success -
Planning, alliances and formation for employees Positive
Innovation, creativity and detecting opportunities Pogitive
abilities’ Negative
Preference for remunerative jobs’ Pogtive
Entrepreneursin the family’ Pogtive
Preference for being independent professional” Negative
Personal attitude™ -
Preference for continuing education -
Size, development and entrepreneurial enlargement -
Knowledge of non-family entrepreneurs

* Significative at a 95% confidence level.
** Significative at a maximum 93% confidence level.

The second sep of the factor anadyss was caried out including the remaning 10
gonificant factors plus the entrepreneurid intention factor. The results are shown in
Table 2. In contragt to the first step, persond attitude changes its Sgn in the expected
direction, becoming pogtive That is in this case individuds with high entrepreneuria
intention find more advantages than disadvantages in being entrepreneur.

Regarding the meaning of the sgn of the coefficients associated to growth as a key
feature for success and the preference for remunerative jobs, they remain unchanged.
Notice that plamning, dliances and promoting higher formation on employees are
postively related behaviours respect to the entrepreneuria intention. Lastly, persond

10



attitude and perceived feashility (as theory indicated) are two of the man explanatory
factors regarding entrepreneurid  intention in  these last-year course undergraduate

sudents.

Table2
Factors Sgnof
Codfficient
Entrepreneurial intention (explained)
Per ceived feasibility * Positive
Personal attitude” Positive
Per ceived social norms -
Planning, alliances and formation for emplgye&* Pogtive
Friends approval for entrepreneurship Negative
Growth asa key featurefor success Negetive
Ability of innovation, creativity and detecting -
opportunities Negative
Preference for remunerativejobs’

* Significative at a 95% confidence level.
** Significative at a maximum 93% confidence level.

However, perceived socid norms are not redly dgnificant a a 95% confidence
levd, which is coherent with Ajzen (1991). In this case, with 337 observations, a 0.691
determination coefficient is obtained after solving some heteroscedagticity  problems
usng the White consstent standard errors for the estimated coefficients. No problems

of multicollinearity or autocorrel ation were found.

In a third sep, we made ancther factor analyss including the remaining 6 factors
plus the entrepreneurid intention factor as the explained variable. The results are shown
in Table 3. At this sage, the friends approva for initiating entrepreneurid activities is
not ggnificant and therefore removed, while dl the rest of factors (and ther sgns)

remain unchanged.
Table3
Factors Sgn of Coefficient

Entrepreneurial intention (explained)

Per ceived feasibility * Positive

Personal attitude” Positive

Planning, alliances and formation for employees’ Postive

Friends approval for entrepreneurship -

Growth as a key featurefor success Negetive

Preference for remunerativejobs’ Negative

* Significative at a 95% confidence level.

11



Findly, a lagt factor andyss is carried out with the remaining 5 explanatory factors
and the corresponding explained varigble entrepreneurid intention. The find results are
shown in Teable 4. At this sage, 338 observations were used. The regresson mode
yields a 0.7 determination coefficient, which is satisfactory.

Table4
Factors Sgn of Coefficient

Entrepreneurial intention (explained)

Per ceived feasibility " Postive

Personal attitude” Positive

Planning, alliances and formation for employees Pogtive
Growth as akey featurefor success Negetive
Preference for remunerativejobs’ Negative

* Significative at a 95% confidence level.

To sum up, we find that perceived feashility and persond dtitude are pogtively
related with entrepreneuriad intention, as theory indicates. Beddes, individuds with high
entrepreneurid intention give most importance to behaviours such as plaming, dliances
and formation of employees when developing their firms. Lagly, growth is not certainly
a key feature for those individuds with high entreprereurid intention, dl of which do

not prefer obvioudy remunerative jobs.

Some comments on correlations between factors

The highest corrdatiion corresponds to entrepreneurid intention and  personal
attitudes (0.78), which is pefectly coherent with theory. Also, it is remarkable that
entrepreneurid intention is cdosdy reated to perceived feashility (0.49), and dso to the

preference for remunerative jobs (-0.5).

Beddes, a not s0 close rdationship is found between perceved feashility and
persond attitude (0.41) as well as for remunerative jobs preference (-0.18). Moreover,
individuds who think about plamning, making dliances and training their employees
when initigting the entrepreneurid activity do not consder growth as crucid for beng
successful. Consequently, there is a pogitive correlation (0.61).

Last but not least, it is the negative £0.40) correlation between persond attitude and

the preference for remunerative jobs That means tha individuds with fewer

12



preferences for remunerative jobs would tend to have higher entrepreneuria intention.
However, the corrdation levd is not so strong. Consequently, in our opinion, these two

factors cannot be seen as opposite, as Kolvereid (1996) seems to consider them

Some comments on socio-demographic data

In principle, data related to labour experience, age, gender, parents sudies and
parents occupations are not included as part of the first factor andyss. Perhaps, that
would be a future task for testing the robustness of the model presented here. However,
it would be interesting for the moment to focus on the rdationships between these
personal feastures and the five explanatory factors found in our results. With tha
purpose, a matrix of correations has been caculated (and it can be provided by the
authors upon request).

The man results condst of the dgnificat but rather wesk reationship between
gender and dl factors. It is interesting to remark that men tend to have a higher
entrepreneuria  intention; they consder themsdves more capable than women do to
initicte an entrepreneuria activity, which actudly dtracts more to men than to women.
In contrast, femde prefer remunerdive jobs more than men and consder more strongly
that growth is not a key feature for success and that planification, dliances and

formation of employees are desirable behaviours once the firm is congtituted.

Persond attitude towards entrepreneurid behaviours is postive and weskly reated
to labowr experience, age and gender. Lasly, we dso find negative and wesk
relaionships between parents sudies and the two latter factors regarding growth and
remunerative jobs preference.

5. Conclusions

In this paper, our point of departure is the evident and rdevant role tha
entrepreneurs play in economic growth and development. Thus higher dart-up rates
will contribute to increased economic prosperity. In particular, we have addressed the
entrepreneurid  intention as one of the key dements in explaning firm-cregtion activity
levels

13



Based on a review of the literature, we have bult an entrepreneurid intention mode
as an integration of Shapero & Sokol's (1982) theory of the “precipitating event” and
Ajzen's (1991) theory of “planned behaviour”. In the model developed, the intention to
become an entrepreneur depends on persond attraction towards entrepreneurship,
perceved socid norms and perceived feashbility (sdf-efficacy). Besides, entrepreneurid

knowledge is previous and interacts with al those variables.

An Entrepreneuriad Intention Questionnaire (EIQ) has been carefully developed not
only to empiricly test the adequacy of our mode, but dso to dlow its full datidtica
vdiddion. In particular, in this paper, we have caried out a combination of factor
andyss and regresson. The variables included in the andlyss represent different ways
to measure each of the antecedents of entrepreneurid intention. Factor andysis and
regresson techniques were jointly used to reach a find modd in which five Sgnificant

explaning variables were left.

In paticular, percaeived feashility and persond attitude towards entrepreneurship
were dgnificant and with the expected dgns The other two dements of the
entrepreneurid intention mode were dropped from the andyss a different stages. In
the case of percaved socid norms Ajzen (1991) found that this is frequently the
weakest dement and it has been nontdggnificant in a number of different udies which
goplied the theory of “planned behaviour” to various actions. Regarding entrepreneurid
knowledge, this dement was added to the mode by Lifian (2004). The andyss caried
out does not support its incluson. As a possble explanation, it may be argued that it has
no direct effect on intention, but an indirect effect over the antecedents (notably
feagbility). Lifign (2005) offers some evidence in this respect. Alterndivey, the items
used to measure this latent variable may be misspecified.

The incluson of the preference for a sdaied job with a dgnificant negative
codffident in the finaAl model is reasonable. However, it is interesing to highlight thet
we found no indication of (negative) collinearity between this varidble and the persond
attraction towards entrepreneurship. In fact, the corrdation between both varigbles is
quite weak (-0.18). This may be indicating that they are not complete opposites, as some
researchers might think.

14



Findly, the corrdation andyss caried out with respect to some socio-demographic
data shows some important relationships that probably deserve closer atention. In
paticular, this would be the case of gender, which is dgnificantly related not only to
intention, but dso to the find five Sgnificant explaning variables. In the case of Seville
university students, therefore, there appears to be a marked gender difference regarding
their views of entrepreneurship. Thiswill surely be one of our future lines of andyss.
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